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Duration; 3 Hrs. 100 Marks
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The number of paper and the maximum marks for each paper/practical shall be

shown in the syllabus for the subject concerned. It will necessary for a

candidate to pass in the theory part as well in practical part (wherce prescribed)

of a subject/paper separately.

A candidate for a pass at egch of the Previous and the Final Examination shall

be required to obtain:

1) At least 36% marks in the aggregate of all the papers prescribed for the
cxamination, and

i) At least 36% marks in praclical(s) wherever prescribed at the
examination, provided that if a candidate fails to secure at least 25%
marks in each individual paper at the examination and also in the
Dissertation/Survey Report/Field work, wherever prescribed, he shall
be deemed to have failed at the examination notwithstanding his
having obtained the mmmmum percentage of marks required 1n the
aggregate for the examination. No division will be awarded at the
Previous and the Final Examination. Division shall be awarded at the
end of the Final Examination on the combined marks obtained at the
Previous and the Final Examination taken together, as noted below:

of the aggrepate marks taken
together of the Previous and the
Final Examination

Fistdivision - [60%

Sccond Division 48%

All the rest will be declared 1o have passed the examination

[f a candidate clears any paper(s) Practical(s)/Dissertation prescribed at the
Previous and/or Final examination after a continuous period of three years,
then for the purpose of working out his division the minimum pass marks only
viz. 25% (36% in the case of practical) shall be taken into account in respect
ol such Paper(s)/Practical(s)/Dissettation are cleared after the expiy of the

aforcsard pertod of three vears Provided that in case where o candidate

e

s

required more than 25% margs i order to reach the muinmmum aggregate as
many marks out of those actually sceured by hun will be taken into account as
would enable bt to make up the deficiency in the requisite mmimmum
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5. The Dissertation shall carry'SO marks and there shall be a viva-voce based on
dissertation of 50 marks. The Viva-voce shall bc conducted in the
college/institution concern by the external examiner appointed by the
university.

The dissertation shall be evaluated by two examiners independently and the
average of the two awards shall be taken into consideration. However if the
difference between two awards exceeds 20% of the Maximum marks, the
dissertation shall be evaluated by third examiner and the average of the two

6.

nearest awards shall be taken into consideration.
Note: Non-Collegiate candidates are not eligible to offer dissertation as per

provisions of O.170-A.
7. The external examiner for conducting the practical examination shall be

appointed by the university through BOS. ‘
8. There will be 9 papers in all. Out of these 9 papers, 6 will be compulsory and
three optional. A candidate will be required to appear in three compulsory
papers and one optional paper-in the Previous Examination and the three
compulsory papers and two optional papers in the Final Examination
Dissertation in licu of one optional paper can be offered by a collegiate/regular
student secured al least 55% marks in the aggregate of the Previous

Examination.
9 There will be five questions inall. The candidate will require to attempt all the
questions sclecting one question from cach unit with an internal choice
(either/or).
I 0. The candidate shall be permitted to use battery operated pocket calculator that
should not have more than 12 digits, 6 functions and 2 memories and should

be noiscless and cordless.
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MLCOM. BUSINESS ADMINISTRATION
(Annual Scheme)

Ihere will be nine papers mnall, four in M.Com. (Previous) Bus.
Admn. Examination and five papers in M.Com. Bus.Admn.( Final)
'xamination. A candidate for the previous examination shall be
required to offer four compulsory papers. In M.Com. (Final)
Business Administration. Examipation the candidate is required to

offer:
(a) T'wo compulsory papers and

(b) Any three optional papers mentioned in the syllabus:.

¥.Com Previous
Compulsory Papers:
Paper 1 - General Management
Paper 2 - Business Environment
Paper 5 Managerial Feonomies and Management Accountancy

Paper 4
Mana ement ThinKers

VI.Com Final

Compadsory Papers:

Paper T Human Resowrce Management

Paper 20 Marketime Monaeement

{ )/)//,;//1// /’(//)(’/ oo by e (’// the /I(illli(Ut'['/!'L".'



A

o
o Paper T Management of Public Linterprises.
Paper 2 Management of Cooperative [nstitutions
Paper 3 Industrial Relations & Socral Security
Paper 4 - International Marketing

Paper S - Financial Management

aper 6 - Stock ixchange

Paper 7 Production Management

Paper 8 - Material Management

Paper 9 - Marketing Research

Paper 10 Advertising Management

Paper L1 - Tourtsm Management

Paper 12 - Business Research Methods

Paper 13 - Human Resource Development

Note: Dissertation/ Field Work may be offered in lieu of one paper in
the optional group provided that a candidate secures at least 55%
marks in the aggregate ot all the papers prescribed for the previous
cxamination and subject to the approval of the topic ana a candidate
bemye adjusted suitable for undertaking such work, |




VLCOM (PREVIOUS) BUSINESS ADMINISTRATION

(Annual Scheme)

PAPER-I:
GENERAL MANAGEMENT

I yuration 3 hry
NMax Marks o 100

Ut -1
Evolution of Management: Pre-scientific & Post Scientitic Management.
Human Relations Management, &Schools of Management Thought,
Management approaches-systems and contingency. The Universal
concept, comparative management concept, management systems in
Japan.

Unit-T1
Creativity in management, creative process. Types of creativity, Trauts for
creativity. Management by exception, M.B.O. Design of organization,
[heories of organization. The art and process of delegation Status &
[Role system, management «ommittees, Matrix structure.

Unit X1l

o Sources  of  power, Power and  value  system,  planned  change,
sroantzational  Developrment: Concept and process  Manageinent
ratepics Objective and Planning,

Uit 1Y

oo Mfanagement  communication  Interpersonal  communication  and
m ormation system. Transactional analysis, Leadership s oand

o o5 Content and process theories of nn»ﬂ\:’n(unn.@p

N
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A

4
o Nanagernal effectiveness, Cpeteria of Ltfectiveness, Managerial Control
& its basic tools, Modern grends in management, Protessionalisation,
Management ot technology.
Books Recommended:

(. LG Hicks and Gueller @ Mapagement in Organisations.\

[ g

Claude S. George Jr. The History of Management Thought.

3. William (1o Ouchi @ Theory A- FHow American Business can meet the
Japanese Challenge.

4. MUY Yoshino: Japanese Manggement System tradition & Innovation

5. Richard Panner Pascale & anthony G. Athos: The Art of Japanese

Management.

6. Charles J.ML Millian: The Japanese [ndustrial System.

PAPER-II:

BUSINESS ENVIRONMENT

Drarvanon 3 hrs

_ Max. Marks - 100
Unit -1

Socio-cultural Environment: Epvironment of business, impact of socio-
cultural values. Business ethics and morality. Soctal responsibility of
Dusiness and [ndian constitution,

Unit 1K
liconomic  bBnvironment: Economic  systems, Fconomic organisation
( Corporate scctor, Pubhce sector, Jomt sector, Co-operative sector),

uonoreantzed sector

Untc-111
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[ aberahsation Pohiey. Popjey Implication. Tmpheations of Globalization
Policy on business.
LotV
[Legal Iinvironment (Study of main provision of) : The Patent Act, 1951
Che Competition Act 2002, Essential Commodities Act, 1955, FEMA
1999.
Books Recommended:
| Aswathappa K.: 'Essentialg of Business En?ironment |, Hlimalaya
Publishing Flouse, Mumbaj,
2. Cheruntlam Francis, :'Busipess Environment: Text & Cases', Flimalaya

Publishing House, Mumbayj.

( *hopra, B.S.,: 'Business Environment In [ndia’, Pune: Symboisis

[ nstitute.

4 Creorge AL, Stenter and Johp F. Steiner,: 'Business Government and
Society', McCGraw - Fhill,

S Crlos, R.and Others, - 'Business its Nature and Environment’,

( dYhio, South Western Publication Co.

o Aswathappa, I, Lssentials  of  Business Environment, Himalaya
Publishing House, Mumbai, 2006, 12th Ed.

PAPER-III:
MANAGERIAL ECONOMICS AND MANAGEMENT

ACCOUNTANCY

Eonranon 3y, Nly Narks 100 )
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e

e T
Cost coneepts classification. Relevant cost, cost and output, pricing
deciston under pure competitton,  monopolistic  competition and
discrimination monopoly, oligopoly.

Unit- T[]

Protit- Concept and theories Measurement and control. National income
concept . Measurcment and distribution.
Unit- 1V
Meaning, Nature and scope of Management Accounting, Management
Accounting distinguished from financial and cost accounting.
Analysis of financial statement ratio analysis, Funds flow analysis, cash
flow analysis. Trend Analysis.
Unit-V
Budgets and Budgetory - control preparation of various types of budgets .
Flexible Budgets performance Budgeting, Zero Base Budgeting. Analysis
of vartances-Meaning and types of variances computation and analysis of
rmaterial, fabour and overhead variances.

Books Recommended:

L B3aumol Withiam J. : Economic Theroy and Operations Analysis |
Prentice Hall, London
Y Baya, Micheal Ro 2 Managerial Economics and Business Strategy

3

NleGraw Hhll Ine, New York

i Chopra O P Managerial Eeonomics, Tata McGraw Hill, Delhi //Z\z‘:,> 7
O i
Prean, Joel Managerial Economics, Prentice Hatl, Delhi ‘\1/ WA '
& B
| N .
PoDrhobloa, R and AL Oza - Micro oonomices tor Management r
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O Dwivedi DN Managerial Economics, Vikas Publishing House
7O MLRC Aparwal - Management Accountancy

8. Jain, Khandelwal, Singh: Managentent Accotinting




M.Com. Previous

Paper-1v ; MANAGEMENT THINKJ:RRS

Spirituality and Management- Concept of Spirituality, Indian [thos and
Values, Role of Values in Management, Western Values vis a vis Indian
Values, Applications of Yoga in Management- Personality Devclopment,
Meditation and Management of stress.

Unit- 11
Indian Epics and Management- Dimensions of Vedic Management, Bhagiwad

Gita, Ramayan, Kautilava’s Arthshastra.

Unit- 1T
Indian Thinkers- Swami Vivekanand, Mahatama Gandbi, S.IK Chakraborty,

C.K. Prahlad.

Unit- IV
Western Thinkers I- F.W, Taylor, Henri Fryol, Elton Mayo, erbert Simon.

Unit- V

Western Thinkers II- Peter F. Drucker, William G. Ouchi, Tom Peters, Gary

Hamel.

Books Recommended

l. Chakraborty, S.K. and Bhattacharya, Pradip: Human Valucs, New Age
International () Limited Publishers.

2. Saneev, Rinku and Khanna, Parul: Ethics
Management, Ane Books Pvt. Ltd.

3. Khanna, S. : Vedic Management, Taxman Publications (P) Ltd.

4. Blhwad Gita as Viewed by Swaml Vivelaumda: Vedauin Pross & Bookshop.

and Values in  Business

5. Rajpopalachari, €. Ramayan, Bhartiya Yidya Bhawan.




M. CONML(FINAL) BUSINESS ADMINISTRATION

(Anpual Scheme)

BPAPER-I:

. HUMAN RESOURCE MANAGEMENT
Duration 3 hrs
Max. Marks : 100

Unit —I
Introduction: Organisation and functions ot personnel Management. Kole

of personnel Department in the Organisational set-up, personnel policics

and Procedures

tinit-XI

Procuring Human Resources: Manpower planning, Job analysis,

Recruitment Selection and placement use of interviews and psycholog:cal

tests. Fuman Resource Development: Induction and Training, Career

Development .

Linit-1 I

Prerformance  and  Potential  Appraisal, Merit  Rating, Executive

[Development Carcer planning, employee counseling.

( lompensation - Base of Compensation , Methods of Job Evaluation.,
‘p\’a
L)

Wage Systems. ncentive systems. Fringe Bendfits,

Hoit TV
thtegration: Motvaton and Morale. Employee Leadership. Human and
Oypgansational Conthers Disciplinary Policy and Grievance Procedure

dustnal - Psycholovy Psychological  Determinants of Indm‘[ri;x!Z ',/‘1[59
=1 N

Fothciency, Role ol Industrial Psychology in solving Labour Problem
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Nanagement Policies and Procedures i (1) Government (i) PPublie
f-nterprises.
Boolks Recommernrded:
| Gomez-Meija, Luis R, D.B. Balkin and R.L. Cardy: Managing
I'luman Resource, Prentice Hall, New Jersey, 1998
2. [D'Cenzo, David A. and Stephan P. Robbins: FHuman Resource

Management, John Wiley and Sons, New Delhi, 2001

~—

Saiyadain, Mirza S.: Fluman Resource Management, Dhanpat Rai
and Co. Pvt. Ltd., New Delhi, 1999,
4. Chhabra T.N.: Fluman Resource Management, Dhanpat Rai and

Co. Pvt. Ltd., New Delht, 1999

5. Flippo, Edwin B.: Principles of Personnel Management, McGraw
flill, New York.
6. Dessler, Garry, Human Resource Managerient, Prentice Hall of

ndia,

7. tluman Resource Management - Dr. C.B. Gupta - Sultan cnd
sons

§. Chhabra I.N., Human Resource Management, Dhanpat Rar and

(o, Pvt, Ltd New Delhi




PAPLER-IT:

MARKETING MANAGENMIEENT
Duaration 3 hy NMax Marks - 100
Unit-1

[ntroduction: Naturé and scope of Marketing, Importance of marketing in
liberalized Fconomy, Marketing environment, Approaches to marketing.
Marketing concept.

Product Planning: Process of Product planning and Development, Product
Differentiation, Brand and Trade Marks, Packaging, Labeling, Product

iine Policy. Product life cycle.

Unit-11

Marketing  Rescarch: Meaning  of Market  Research, Nature and
irnportance  of  Marketing Research, Area of Marketing Research.
T'echniques of Marketing Research, Planning the General Procedure,
Mlodels of consumer behavior and Motivation Research

P lanning Outlets: Various channels for Consumer and Business goods,

selection of the Channels of distribution.

tinit -1XI

Pricing Stratepy Factors to he considered in pricing, pricing objectives
and strategres, Break even analysis, Price maintenance

Planning Marker and Sales: Sales torecast period, Uses of sales forecas: .
Methods of sales forecast, Market segmentation. Planning sales territories

[stablishing sales Quotas. Assigning sales territories, Routing Salesman.

fiot IV I\\V&S
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AN ledian chotee, Good copy. e, Budgeting, Testing, hoency ) Salen
Promotion  (dealer  aids,  consumer  stimulation),  Public  Relations
(NMethods)

Viarketing Organization: Purpose ot marketing, Basis of Divisionalistion,

Relation of the marketing departments with other departiments,

Unit-V
Control of Marketing Operations: Need for control, phase ot Control,
Techniques of controlling (Budgeting, Sales analysis Distribution cost
accounting and analysis ). Marketing audit.

Marketing of Service: Banking, [nsurance and Transport.

Books Recommended:

| Sull, Condiff and Govani : Fundamental of Modern Marketing
2 Kotler, Philip: Marketing Management-Analysis, Planning and Control

i Stanton, W.J. : Fundamentals of Marketing

1 Davar, RS Modern Marketing Management

5 Johnson, [..K.: Sales and Marketing Management

(- Neelameghan, S. (Ed.) : Marketing Management and the [ndian Economy

/- Srivastave, P Kumar @ Marketing in [ndia

8 Phelps, D.Mand Westing, J.H. : Marketing Management
9 Ghandi, J.C - Marketing @ A Management Aoproach .

Stand, T.A.and Taylor, D.A: A Managemy'’ oproach of Marketing




OPTIONAL PAPERS

(Any three of the tollowing)

PAPER ~I:

MANAGEMENT OF PUBLIC ENTERPRISES
Max. Marks - 100

Durntion 3 hrs.
Unit-I
Concept of Public Enterprises: ‘Public’ Cencept, Finterprise concept and
its synthesis of public enterprises/ public vadertaking distinguished from
private undertakings. The Role of public enterprises under different
economic systems. Social and economic benefits of public enterprises.
Patterns ol public enterprise-  Public  Corporations.  Government
Companies, Quasi corporation, Departmental  undertakings, Control
F3oards, Commodity Boards. Joint Sector uridertaking. Denationalization
Of Public enterprises, Quast Organjyation.
Unit-11
Frinancral Administration, compensation, Souces ol finance, debt equity
ratio, state of capitalization. Evalyation and the criteria of cfticiency,
*erformance Budgeting, output and price policy, Purchase sale policy.
[rventory policy. Profit policy.
Unit 111
Personnel - Administration: Labour Relations, Joimnt Consultaric
Committees and - collective  bargaining,  workers  participation i
moanagement, wage and salary administration as compared to private

serctor undertaking . development off Regular management  cadre

3

Moanacement of Pabhe velations i Pablic caterprises. Decnon of share

to1 ¥ B .
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e 1A
Public Accountability-Parliamentary  and  Presidential  and  nanisterial
control; povernment directives and mnformal  contracts, autonomy  of
public enterprise In theory and practice, Social audit, department of
public enterprise. Comptroller and Auditor General Control.

Unit-V

(ritical appraisal of working of public enterprise in [ndia Organizational
structure and management of (i) Railway board (ii) Steel Authority of
India (S.ALL.) (ii1) Ol and Natural Gas Commission (ONGC).

Books Recommended:

| V.V, Ramanandham: Nature ot Public Enterprises.

) Khera, S Government in Business.

—

Om Prakash : Theory and working of State Corporation,
1 Gupta KLR. 2 [ssues in Public Enterprises in [ndia.-

v Ramanandham V. V. Control of public Enterprises.

O Chanda A Indian Administration.

/- Konshna Menon Committee: Report on State Undertaking (Nov. 59)

PAPER -11:

MANAGEMENT OF CO-OPERATIVE INSTIUTUTIONS

Dlovation 3 his Sl Nk s (1)
et f ’ Max Narks I
Ponoples of Cooperation, types ol cooperatives, Origin and developrment or
Conapes ative movement in [ndia, Present position, Probldws and SUZECSHON,
Eocoporabive gnanaceinent concepl s amporianee o present tret - * N
| “ Ja>
- /
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S Opoanizations structure, General body,  Boards  of - Dhirectors, Irceentive

Committees, Chief bxecutive, Role and Punction of Co-operative Manager

Chal tties of Manager.
Unit ~ITT

Cooperative leadership, Co-operative Democracy, co-operative education
Member education, coaoperatwe training - Objects, co-operative training in

fndin.
tinit -1V

Management of (o-operative banks, Agriculture credit societies, consumer
cooperative stores and marketing societies.

Ut -V

C v-operative  audit objects, kinds, audit machinery, cfficiency audit,
aipervision, role of registrar of Co-operative socities socities in Co-operative
movernent, public relations in Co-operatives.

Books:

[ Stephenson: Management of Co-operative socities.
Ciuy Hauter: Studies i Management.

bl L O) Co-operative organizations.

s Mathur: Co-operation in India.

v O Khandelwal: Co-operative Audit X-rayed.




PAPEKR -1

INDUSTRIAL RELATIONS & SOCIAL SECURITY

nnabion Y hs

Uinit -1 NMax Marks - 100

Concept of Industrial relations, Trade Unionism, Collective Bargaining,
Workes participation in management, [Labour administration in Tripartite
machinery.

Unit- 11

[[.0 - its organization and impact on labour legislation in [ndia.
[ndustrial Housing.

Unit- T11

Law relating to: (1) Trade Unions (i1) [ndustrial disputes (i) Minimuam
wages (iv) Payment of wages.

Unit-IV

Soctal security concept, Social insurance and Social assistance, Social
security in [ndia. Unemploymerit insurance Scheme.

Linit V

Law relating to soctal security: (1) Employees’ State Insurance (i)
Provident Fund and Pensions (ii1) Workmen’s Compensation (iv)
Nlaternity Benetits.

Books Recommended:

S Venkata Ratnam ( 2001), Industrial Relations - Test and Cuases
Oxtord Uintversity Press Delhi

1

Ssimgh B.P and TONC Chhabra, Personnel Management & Industrial
Relations Dhanpat Rai and Co Pyt 1 ed. Delhi, 2000,

Povvrvedr RS Nmaeros Fluaman Resonrees s Induastrial Relions o
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Delht
Yo Debi S. Sainn (1994) pedressal of Labour grevances, Clanms and
isputes, Oxtord & [BH, New Dethi.
6 Verma. Promod, Management of Industrial Relations, New Delhi, Oxford

& [BHL1990

PAPER-IV:

INTERNATIONAL MARKETING

Duration 3 hrs

Unit-1

Max. Marks : 100

Introduction: Meaning and Importance of international Marketing,
[Distinction between intgrnational and export marketing Scope of
international marketing, Export and economic development.
1"he [nternational market: [pitial selection of market.
Marketing Research: Scope, conducting marketing research and the
itmpact of external environment.

Unit-11
The Export Organisation: [nternal, external export houses, Trading
houses.
Product Planning & Development: Demestic product development and
averseas product development, quality control branding, trademarks,
pickagnng, product life cycle, pricing, price policy, price quotation
teanster pricing. Pactors altecting pricing decisions.

Uit 11

Channel ot Dastibution. Factors aftectinge the cho e rypes of channeds
STV :

- N
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i":unnmonai Measures.  instutational  support FODA TEO Txport
promotion counctls, commodity Boards, [TFT- Governmental measires
Duny Draw Back CCS. bxport Oriented Units. ree Trade  Zones,
Markcting Development Assistance.

Unit-1V
bxport Finance: Meaning, Methods of Payment of bills of Exchange,
letter of credit, buyers credit, suppliers credit refinancing facilitics,
[nstitutional  support  EXIM  Bank, ECGE Export, procedure &
clocumentation.

(Unit-V
International Trading Organization and Blocks: Impact of GATT,
UNCTAD, EEC, COMECO, SAARC, ASEAN.

Books Recommended:

I Varshney & Bhattacharya: [nternational Marketing.
2. Sunon Majaro: International Marketing.

o Jain, P.KL: International Marketing.

4+ Saranaral © International Marketing.

y Mittal, S.CL: International Marketing.

—

» Onkvisit .5 Shaw.J - International Marketing (Pearson, 3rd Ed.)

/ Cheruntlam |- International Trade anu\\’ X Ort Management (Flimalava,
2007 /!,,: ;@"3 N‘ﬁ‘c



PAPER-V:

Dusaton i FINANCIAL MANAGEMENT
. Max. Marks : 100
Uit -1
Perspective of Finance: Finance function, Meaning, scope and objectives
of Financial Management.

Capital Budgeting: Concept, nature and process, Methods and techniques
of appraising investment, Proposals, Capital rationing,

Unit-XI
Cost of Capital: Need and Importance of measuring cost of capital,
measurement of cost of various components of capital, weighed average
cost of capttal.

Unit-TI1
Financing decisions: Key Decisions in capital structure, type of issues,
selection of security mix, income and control, operating and financial

leverages. Sources of long terms finance - external and internal.

Unit-1'V
Financial [nstitutions. [DBL, 1CICT IRBI, EXIM Bank, RFC, Bonus

Shares. Right Shares.

linit 'V

Working  capital - management  determinants  of  working  capial,

Imanagement ot inventories, receivables and cash, Profit: Planmnge and
control, Brealk -fven analysis.

Books Recommended:

L foward and Pipton Introduction to buasiess Finn

i
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C Werntone & Bringham o Manageral Finangg,
Hampton @ Financial Decision Marketng,
(o Khan and Jain - Financial Management,
/ Pandey, .M. : Financial Management.
¥ Kuchhal , S.C.: Financial Management.
PAPER -VI:
. STOCK EXCHANGE
Duration 3 hrs, Max. Marks 100
Unit-1

Meaning - Nature, [mportance, Origin and Development of Stock exchange

Indin

Orgrann zation and management of stock exchange, plembership of Stock
cxchange, Responsibilities and duties of stock exchange members, code of

conduet. Funclions of stock exchange.

Unrt-H

[ransaction of business on stock exchange -~ Sport and forward trading
Speculation Distinction with bearing agreements. Kinds of sccurities.
Unit- 111

Mew Fisue market in Indias Method of new issues, listing, transter of shares and
debentores (provisions of companies act, 1956 relating to issue, listing and

Lot der ol securitios)

Procmge of Securtties Price mdex, Fluctuations in security prices, tactors

cllechn gosecurtly prices,

Eone 1y
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Secnrtties contracts regulation act ang rules (main provisions, Sceurities anc

'xchange Board ol India (SEBT) and stock exchanges in India (Act and
Crnde lines).

Unit-V

[ndian Stamp Act  (Provisions relatipg to stamping of Securities).

Defects in the working of Stock Exchanges. Stock Exchange reforms. A
detailed study of Jaipur Stock Exchange.

Books:
I Sharma, Agarwal, Gupta: Working of Stock exchanges in [ndia

2. Sharma, Agarwal, Gupta: Issues in Capital Market

PAPER -VII:

PRODUCTION MANAGENMENT
Max. Marks : 100

Duration 3 hrs
Unit- [
Fundamentals ol production management, Nature, Scope, Functions,
[>roblems, Production and Productivity organizing for production Types
o manutacturing systems.
Production Planning, Objectives, Factors aftecting Production Planning.
lanning  tuture  actvities,  lorecasting. Qualitative & Quantitative
forecasting Methods, longrange forecast, planning method (P.E.R. T and
(P L) Process Phamng System. Lechniques ot process plannimyg A/“a/
\ \'f%C[“hI'\ charte, Process charts make or buy ;m;]lyf;j«;_ \
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Ia

| vpes ol plans Tayout, evaluggon of alternative layout Management ol
mdustrial power.
Work measurement and work gandards. Uses of work measurement date,
procedure for work measurement. Direct work measurement. Time stuly,
activity  sampling, [Indirect work measurement: Synthetic tuning,
Predetermined motion time sysgem, analytical estimating,
Unit-111
NMethods analysis: Areas of application, Approaches to methods des.gn,
['ools of methods analysis, work simplification programme.
Product design and Engineering Designing the product, product rescarch,
Product development, producy improvement engineering procduct line

simplification. Diversification and standardization, Patent legislation n

[ ndia.

Unit-1V
[Production Control- Control functions: Routing [Loading, Scheduling,
Prigpatching, Follow up.
(Quality control & inspection;  Place of quality control in modem
cnterprises, organization of quality control. Statistical quality control
tispection location for inspection, inspection procedure and records

[ nspection devices,

UitV

Frinanaal control ot production  budgeting.  Brean-Lven  Analy«is

Sotandards costs and Analyss of Vartance,
Noutonttion
Pescareh s Drodaction

( ){1,-|'1i!u!|r i

ook 2lecommended:
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' Mayors, PR Produciion Management.
} 3romm, FLN Production Management.
4 Flansen: Quality C ontrol,
5 Betty. J.: Prinicpal of Industrial Management.
0 Lundy J.L.: Eftective [ndustrial Management.
7 Basu, S.K.: Sean, K.C. and Datt. N.K. : Works Organisation and
Management
PAPER -VIII:

MATERIAL MANAGENVMENT
Max. Marks : 100

Duration 3 hrs.

Unir-
Conceptional: Role and Importance of Materials Management, Scope and
tanctions, Material cycle, Organisation of materials management, Goals
and objectives of materials organisation, materials planning.

Unit-11
Purchase function : Make or buy decision, purchase procedure, factors
atfecting  purchase  organization  centralised  versus  decentralizz:l
purchasing, purchases practices, Legal aspects of purchasing, price
payment Quality Delivery terms.

Unit-1E1T
Value analysis: Meaning, objects, application and problems
[niventory Management: [nventory classitication Inventory control level,
satety stock level, Pealk and slack level, ABC Analysis of [nventory

Lot 1V
S tores Management. Functions, Principles of strings, stores classification
ol nd dentihiention recerving procedore, stormg ssome material

¢
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Materials handling: Objective, Principles, Types and classification of
materials - handling  cquipment,  selection  of  materials handling
cquipments, Relationship with tlow of materials and plant layout.
Obsolescence Surplus and Scrap Management: Reasons for generation,
[dentification and control, Disposal.
Books Recommended:
| Lec and Delber (ed.) Purchasing and Materials Management.
2 Alijan : Purchasing Flandbook.

and and Leenders : Purchasing and Material Management.

b bing
4. Dean S. Ammer : Material Management.

v Lamer and Donald @ Purchasing and Materials Management.

0 R Gopalkrishan and Sundersan @ [ntegrated Material Management.
/o BLHLD Westidng, [V, Fineen and G.J. Zone: Purchasing Management.

g S.K Dutta - Material Management.

PAPER-IX:

VIARKETING RESEARCH

Duration 3 hrs Max. Markyw 100

Moit-1
o Detintion and Natwre Purpose and Tmportance of Marketing Research,
[mitations of NMarketing Rescarch and [nformation System Organisation

o b marketing Research

oot 1
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Spectalised  Techmqueg  of - Marketing Rescarch - (Panel,  Brand,
barometer)

oat 11T
Mlotivational Research, Advertising Research. New Product Rescarch.
I lanning the General procedure. Internal business records and their 1ses.
I xternal Rescarch. Samyjing Theory-Selecting a sample .

Unit-1V
Ouestionnaire designing, collection of data-tabulation of data.

Unit-V
Analysis of data, [nterpretation and Report writing. Application and

Follow-up.

Books [Recommended:
| Brown 1.0 Marketing apd Distribution Rescarch.
2 Girisp, R.D. Marketing Research.
i Delens, AFLR.: Principleg of Market Research.
4 Boyd, Westtall & Starch: Market Research.

5. Kulkar, Pradhan, Patil : Modern Marketing Research.

PAPER -X:

‘ on ADVERTISING MIANAGENMENT
P Yoo bioon vt

Max Marks 1ot
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Vi 11
Fvpe s of advertising decisiong, Organtsation of Advertsing departmennt,
lnctions and importance of aqyertising department.
Unit-11H
Advertising Media- types of media, planning media mix for campaign,
media scene in India, adveptising strategy, advertising copy, copy
tormulation, Advertising Budget, Planning and Execution of advertising
campalgn. |
Unit-1V
< Measuring Advertising Effectiveness, Need and Scope of Advertising
Rescarch, Advertising Research process, Survey tools, sources ol data,
media research, copy research, motivational research.
Unit-V
o Advertising ethics, Laws  aftecting  advertising 1in India, Industrial
Advertising,  Advertising  agencies  role and  functions, Television
Advertising in Indha.
Books Recommended:
IS A Chunawalla and K. Sethia: Foundations of Advertising Theory
and Practive (Hlimalaya Publishing House, Bombay)
SO BE M Ahuas Advertising ( Subject Publications, New Delhi)
SIS Rathore @ Advertising Mapagement (Flimalaya Publishing House,
Flombay)
boovEN Mashrea s Sales Promotion and Advertising Management ¢ Timalaya

Prubbishing Hlouse, Bombiay)
oo\l Batra aned vivers Vdvertising Management ¢ Prentice-hall of
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PAPER XI:

TOURISM MIANAGENMENT

Dination 3 b

Unit- |

Max. Marks : 100

Fourism and social cultural correlatigns, objectives of tourism, role of tourism
in socio-cconomic development. Tougism and Transport linkage. Tourism
Ma-keting - Objectives and strategieg, Role ot advertising and public relations
in tourism. Role of travel agents and tourist guide.

init-11

Foursm and International organizations World travel and Tourism Council -
Objectives and Fuctions. Tourtsm Policy and Programmes in India. Toursim
perspectives in Eighth Five Year Plan gnd onwards.

Unit-T1H

Role o fIndian Tourism Deveiopment Corporation. Problems and Prospects of
Tourism Industry in India. Flotel Management - Need and Importance. Hotel
Manap.ement Institutes in India Hotel Planning and Development.

Unit-1'Y

fpertance of Tourism i Rajasthan. [mportant Tourist Places in Rajasthan.
Four st Facilities, Role organization and progress of RTDC. FHleritage Fotels i

Rajethan Importance, present position and prospects.

Unit VvV

Role ol state in promoting Tourism in Rajasthan. Shortcomings of Tourisim and

flotel N Binagement mn Rajasthan. Prospects ol Tourism in Rajasthan.

Bools:

I Ratindeep Simeh Infrastructure

P
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e Annual Reports.

PAPER —-XII:

BUSINESS RESEARCH METHODS

[>uration 3 hrs. Max. Marks 1 100
Unit 1

Mg and objectives of Research, Need and [mportance of Research in

Business. Types of Research, Problems in Social Science Research.

[ndenti fication of Research Problem. Framing o Hypothesis. Research Design
Important Concepts. Sampling Design-steps.

Unit-I1

(‘ollection of Data — Primary and Secondary Source. Questionnaire and
schedule. Interviews and observation, scaling - lmportance and Techniques,

1

I diting, Coding Classtfication and Tabulation.
Uit [1]

Hypothesis Testing -~ Pragmatic and Non-pragmatic, Methods, [nterpreration
and Report Writing, Layout of Research Report.

Unit- IV

Ulse of Statistical Devices in Research. [ntrapolaticn and Extrapolation.

Analvars of Variance, Stmple regression and Correlation.
Uit V

Probabe hity and Probability Dhstribution. Business Forecasting Time Series.
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Goode & Hate Methods tn Social Research, New Delht: McGraw Flitl

PAPER -XIII:

HUMAN RESOURCE DEVELOPMENT ‘
Max. Marks 100

Prration 3 hrs
Unit-1

v HRD Concepts, Goals, TIRD Mechanisms , processes and outcomes FIRD
System Design Principles, Line Managers & HRD.
Unit-11
v Tlransactional  Analysis, [nterpersonal  Styles, Team Building, Role
L fficacy, Banployces Empowerment.
Unit-111
< Training- Conceept, Importance, Training need Assessment, Training
Nethods, Fvaluation of Training, Excoeutive Development.
+ Notivational Aspects of FIRD, Counseling & Mentoring, Career Planning
& Development.
Unit-1V
w Interpersonal Relations, Feedback-Giving and Receiving Feedback 360
Degree Appraisal System.,
itV
o HIRD culture & Climate, learning Organisations, FIRD ftor Workers,
Oduanliny Chareles

Books Recommended:

I Drayal shwre Designing HIRD Systems, New Delhi Concept. 1993 o
Coboobal Phdden b & Smba, Dhaio P HIRDY Global Challenges & A ;\\/%
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Parcek. tlete: Managing Transitions - The FIRD Response, New
Delhr, Tata McGrraw HlE, 1992
Rao, 1.V cte. @ Alternative Approaches & Strategies ol Fuman

Resource Development, Jaipur, Rawat, 1988.

Stlvera, D.N.: FIRD: The Indian Experience, Delhi, New, [ndia,




